Lauren L. Bossers

Pittsburgh, PA 15243
412-298-1590
laurenbossers@yahoo.com, @laurenbossers
MARKETING EXECUTIVE QUALIFICATIONS 

Strategic marketing leader with extensive B2B, technology, and supply chain experience. Known for both generating big ideas and staying on top of the small details to deliver innovative marketing programs that enhance product, service and profitability. Specializing in content marketing, public and analyst relations, digital marketing, brand management, social media marketing, and customer relationship management.
WORK EXPERIENCE

MetiMarketing, LLC, Pittsburgh, PA

Principal Consultant, Jan. 2013–Current
· Design and deliver results-driven marketing and public relations services to B2B companies including providers of enterprise technology, supply chain management solutions, financial services, and change management consulting. 
· Provide content strategy, writing and editing for case studies, press releases, blogs, bylined articles, customer award nominations, product brochures, newsletters, white papers and other content pieces. 
· Create customer-focused go-to-market strategies that deliver measurable value through integrated marketing campaigns incorporating social media, content development, website design, digital marketing, public relations, and more. 

· Cultivate positive relationships with analysts, media, prospects and customers that drive business growth and awareness for clients.

Steelwedge Software, Pittsburgh, PA

Director of Digital and Content Marketing, Feb. 2013–Feb. 2015 
· Developed and implemented integrated marketing, public relations and social media campaigns that demonstrated company’s thought leadership, commercial insights, and competitive differentiators.
· Managed content plan and development, including  website, videos, white papers, brochures, case studies, corporate blog, presentations, datasheets, and sales training materials. Served as the hub of thought leadership development with internal subject matter experts. Increased blog traffic by 60% year over year.
· Created and managed company’s first-ever customer reference program, and served as the single point of contact for all sales and marketing reference activity. Interfaced with executives, sales and services teams and customers to ensure the cultivation of referenceable relationships with all customer companies. 
· Worked with product management team to direct new product launches, ensuring messaging and materials reflected brand identity, buyer personas, customer segmentation and competitive positioning.
· Directed website optimization activities, including search engine optimization (SEO), search engine marketing (SEM), strategic landing pages, and Adwords campaigns.
· Oversaw social media efforts, resulting in a 75% increase in Twitter followers in 6 months, and LinkedIn campaigns that served as the top source of referral traffic to website.
· Acted as a company spokesperson and managed strategic and tactical efforts related to analyst relations, company webinar program (which produced 12-15 events per year), trade shows and conferences. 
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Tata Consultancy Services, Pittsburgh, PA

Manager, Marketing and Communications, Supply Chain Center of Excellence, May 2012–Feb. 2013
· Led strategic efforts to develop and define offering-level positioning and value messaging that is relevant and meaningful to customers and easily understood by sales professionals and associates.

· Positioned the company to win the majority of sales opportunities by articulating competitive differentiators of offerings.
· Designed and managed successful execution of closed-loop, integrated marketing campaigns for solution offerings. Responsible for defining the campaign, coordinating with various TCS entities to ensure successful execution of campaign, ensuring effective follow up, and nurturing of the leads generated through the campaign.

· Served as the strategic lead and tactical supervisor of all business unit activities related to public relations, social media, analyst relations, events management, field marketing, and internal communications.
Kinaxis, Pittsburgh, PA

Social Media and Public Relations Manager, July 2011–May 2012
Online Community Manager, May 2010–July 2011

· Developed and executed public relations and marketing programs to increase global awareness.
· Secured media placements by pitching interviews and articles to business, trade, and online outlets.
· Managed the Supply Chain Expert Community, a thriving online forum with more than 6,000 members and thousands more monthly visitors. Drove new membership and increase engagement levels through activities such as: researching and creating discussions; moderating content; managing content and budget for external bloggers; and designing thought leadership campaigns and contests. In 2011, increased daily participants by 26% and new discussion threads by 22%.
· Directed strategy and content for 21st Century Supply Chain, the company’s industry-leading blog.

· Designed and maintained social media program to drive traffic to Kinaxis’ Twitter, LinkedIn, YouTube and Facebook pages. In 2011, increased Facebook “Likes” by 338% and Twitter followers by 101%.
· Wrote, edited, and proofread corporate communication materials.
· Managed third-party resources including freelance writers, web developer, and graphic designer.

· Cultivated productive relationships with customers, analysts, media, and internal experts.

· Served as company and marketing spokesperson at industry trade shows.
· Directed keynote speakers’ program and customer video shoot for annual company user conference.

· Managed video production and creative development for corporate talk show, as well as co-host.
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i2 Technologies, Pittsburgh, PA

Marketing Manager, May 2008–January 2010   •   Marketing Specialist, July 2006–May 2008
Marketing Writer, June 2004–July 2006
· Served as editor of award-winning corporate magazine, Supply Chain Leader.
· Responsibilities as editor included managing subject matter experts, writers, and graphic designer; establishing editorial plan; writing and researching articles; providing art direction; managing budget; creating production timeline; editing and proofreading all content; conducting reader surveys; and providing oversight of Supply Chain Leader online.

· Wrote, edited, proofread, and coordinated production of internal and external corporate communication materials, including case studies, website, contributed articles, advertisements, direct mail, product data sheets, event promotions, presentations, white papers, and brochures.
· Cultivated relationships with customers, analysts, and media to support marketing endeavors.
· Directed keynote speakers’ presentation content, logistics, and budget for company conferences.
· Managed i2’s social media presence on Facebook, LinkedIn, and Twitter. 

· Managed creative development, printing, and budgets for a variety of direct mail pieces.
· Managed logistics and content for web seminar series.
Skutski & Oltmanns, Pittsburgh, PA

Account Manager, July 2002–June 2004   •   Senior Account Executive, July 2001–July 2002 

Account Executive, Dec. 2000–July 2001   •   Assistant Account Executive, July 2000–Dec. 2000

· Managed public relations firm’s three largest accounts, achieving status as top biller. 

· Developed and executed comprehensive PR programs for high-tech, construction, higher education, consumer goods, and financial services clients. 

· Wrote, edited, and proofread marketing materials including press releases, case studies, contributed articles, white papers, advertisements, newsletters, event promotions, and direct mail. 

· Performed PR functions including media relations, event management, and market research. 

· Garnered placements for clients with media outlets including CNN’s Crossfire, Self, Law and Order, Pharmaceutical Processing, and the Pittsburgh Post-Gazette. 

· Managed client expectations and consistently delivered projects on time and on or under budget.

Reed Construction Data, Pittsburgh, PA 

Senior Reporter, March 1999–July 2000

Campos Market Research, Pittsburgh, PA 

Assistant Project Manager, June 1998–March 1999 

EDUCATION

Bachelor of Arts in Communication, Public Relations Emphasis – May 1998
Bethany College, Bethany, WV; G.P.A.: 3.7/4.0 – Cum Laude
Passed Senior Comprehensive Exams with Distinction

ADDITIONAL SKILLS

Extensive experience in strategic and tactical applications of social media, including blogging, Facebook, LinkedIn, Twitter, YouTube, and SlideShare. Proficient in all Microsoft Office programs. Experienced in Salesforce CRM, Cision/Vocus, Marketo, Jive software for community management, major blogging platforms, and content management systems including WordPress and Joomla. 

HONORS & AFFILIATIONS 

Mensa member, Guest Copy Editor for Mensa Research Journal, Klout Score of more than 70, Bartko Foundation Marketing Committee, Susan G. Komen Breast Cancer Foundation organizer. 
During my tenure as editor, Supply Chain Leader magazine received the APEX Award for Publication Excellence, the International Academy of the Visual Arts’ Communicator Award, the Hermes Creative Award, the International MERCURY Award, the League of American Communications Professionals’ Spotlight Award, PR News’ Platinum PR Award, and the International GALAXY Award.
REFERENCES AND WRITING SAMPLES AVAILABLE UPON REQUEST
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